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Zurzeit sind zwei neve Firmenzentralen die grossen Projekte der ndheren Zukunft. In den Entwirfen
von Norman Foster fur Apple und Frank Gehry fir Facebook spiegeln sich Selbstverstndnis und
Arbeitsphilosophie der beiden Weltmarken. Der wie ein im Urwald gelandetes Ufo anmutende Ring,
den Foster in einem griinen Quadrat aus Natur plant, ist eine Reflexion der perfekten Formensprache
des Konzerns: hermetisch glatte Technik wird eingebettet in das organische System eines Waldes.
Mit Frank Gehrys gigantischem Campuspark fur Facebook erfullt sich Mark Zuckerberg den Traum
von einer eigenen Universitét. Das grosste Gebdude fasst mehr als 10.000 Menschen unter einem
Dach zusammen, es gibt vollbepflanzte Dachgdrten, eine ebenerdige Parkgarage und Arbeitsplatze
unter B&umen,

Ein Architekturmodell des

(rechts) wachst der facet

Campus unter dem konzentrierten Blick von Bouherr Mark Zuckerberg (link
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PROJECT VITRA 4

THE LASTING DREAM

Project Vitra commenced in Basel and Weil am Rhein in the year 1957,
when the company’s founders, Willi and Erika Fehlbaum, began to
produce furniture by Charles & Ray Eames and George Nelson. Today
we continue to manufacture these furniture classics, and we are

still at home in the metropolitan region of Basel. Yet over the years
the Vitra project has come to embrace many more things.

The reason we call it a project is because everyone involved
regards it as much more than just a matter of business. Obviously
economic success was, and will remain, the foundation of the Vitra
company. However, the direction of our work is guided by the project.
It is based on the conviction that everyday life holds great potential
for inspiration and aesthetic enjoyment, and that design can discover
and develop this potential. The Vitra project serves this purpose.

It manifests itself on different levels: in the company’s products and
interior concepts, in its architecture, collections, museum, methods
of communication and, finally, in its approach to both designers and
users. These tangible manifestations are the subject of this book.

Charles Eames had the most enduring influence on the Vitra project.
He viewed the primary condition of design as the ‘recognition of need’
and warned against stylistic excesses: the designer should practice

self-restraint and devote himself completely to the task of problem

Rolf Fehlbaum
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solving. Yet design is still, ultimately, a matter of individual authorship -
of creative people developing unmistakably distinctive solutions based
on their analysis of a problem’s criteria and parameters. The designer
couple Charles and Ray Eames serves as an ideal example.

For this reason, Vitra always works with designers who possess
the capability of authorship - that is to say, who not only have creative
skills, but who invest their work with a personal world view. Their
designs bear a message that goes far beyond the impulse of merely
trying to please.

The diversity of the Vitra project can seem almost confusing
at times. That has never bothered us. The architectural park on the
Vitra Campus in Weil am Rhein defines us as readily as the chairs and
office furniture that we produce; the Vitra Design Museum with its
collections, archives and miniatures belongs as much to the project as
the twentieth-century classics and collages for interior living that we
have developed during the past years. We are convinced that the
design and arrangement, development and modification of the spaces
in which we live and work is best achieved with as few boundaries as
possible.

Consequently, we do not regard homes, offices and public venues
as strictly separate spaces, but as related environments. Depending
on the need, we create products that are as inexpensive as our plastic
chairs, or as luxurious as the Eames Lounge Chair. We also move
backwards and forwards, simultaneously, on the continuum of time.
While we are committed to the heritage of classics in the form of

re-editions, exhibitions and publications, we promote contemporary

Rolf Fehlbaum
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Vitra Design Museum Office

Vitra Campus, Weil am Rhein

The Vitra Design Museum office was designed in 2016 as a ‘transparent’ workplace for the museum
team. The museum pursues a public mission as a foundation operating in the cultural sector. Visitors
have a view of the office and the restoration workshop from the adjacent Depot Deli restaurant, and
all meeting rooms have glass walls that connect the outside and inside.
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050CT15 BOSTON
#.00-Tam
MN.00-12.30am
1230-2pm
2.30-3.00pm

3.30-5pm

050CT15 SEATTLE
2-10.30am

10. 30-Tiam
1.15-12.10
12.15-1pm

12pm

2-4.30pm

07 OCT15 SAN FRANCISCO
8-10am

10.30-12am

12-1pm

2.30-3.30pm

5-6.15pm

4.45-7.30pm

7.30-8.45pm

Tpm

0BOCTIS SAN FRANCISCO
8.30-10am

10.30-12am

12.30-130pm

2-5.30pm

090CT15 LOS ANGELES
8.30-10am
T-12am

12-2pm

2.30-3.30pm

MIT Department of Architecture
MIT Mobile Experience Lab

Lunch Legal Sea Foods - Kendall Square
Cambridge Innovation Center
MassChallenge

IdeaPaint

NEBJ

Amazon Construction Site

Bill & Melinda Gates Foundation
Lurch

Seattle Central Library/OMA
Microsoft Campus/Redmond

Heroku

Trulia

Rapt Studio

Samsung Semiconductor Inc /San Jose
Singularity University/Palo Alto
Autodesk

Swissnex Pier 7

Linner Coqueta 5

Studio O+A

Cisco

Lunch Stem Kitchen
Gensler / Wired, Visa, Salesforce

Gensler LA

Clive Wilkinson architects

Wait Disnay Concert Hall/Frank Gehry
The Broad Museum/Diller Scofidio
Cuningham Group

BOS—DEN—SEA

SEA—SFO

SFO—LAX
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FROM 01 2015 TO NOW
WE HAVE RESEARCHED, ANALYSED, AND DISCUSSED
THE FUTURE OF THE OFFICE WITH EXPERTS FROM DIFFERENT

INDUSTRIES AND REGIONS

ADIDAS, AMAZON, AUTODESK, BETA HAUS,
BIG, BMW, CAMENZIND, CBRE, CISCO, ETH,
FHN, FRAUNHOFER, FUTURE CITY LAB,
GENSLER, GOOGLE, HASSEL, HENN, HSG,
HSLU, IMPACT HUB, KINZO, LMU, MAKER
SPACE, MASS CHALLENGE, MICROSOFT, MIT,
MMOSER, NBBJ, O+A, PDM, RAPT STUDIO,
SAMSUNG, SWISSNEX, UBS, WEWORK
—TO BE CONTINUED



INDIVIDUALISATION HEALTH HUMAN CORE
GENDER
DIVERSITY DEMOGRAPHIC CHANGE INDIVIDUAL AUTHENTICITY
GENERATIONS
NEW CORPORATIVISM
URBANISATION POPULATION GROWTH TALENT FRONT
DENSITY
RESOURCE SCARCITY
MEGACITIES INNOVATIVE OUTLOOK
GLOBALISATION GLOCALISATION FAST AND FLEXIBLE
MOBILITY CONNECTIVITY COLLABORATIVE
ECONOMY
CREATIVE ECONOMY INFORMATION SOCIETY CAMPUS COMMUNITY

NEW BUSINESS

DIGITALISATION ADAPTIVE TECHNOLOGY SEAMLESS TRANSVERSALITY

ARTIFICIAL INTELLIGENCE

DRIVEN DIGITIZATION




JFOIUS MENSCH.
‘emotionds, wis komfortable

... Nalldigseinhurmanemn
Fortschiitteimacherden
Begriff=*humanii mso
wichtigor

PERSOMNLIC
AUTHENTIZITAT
‘traipendas Krart h&dm_ wia

S Imueen Frauder Ermbung el
Divarsiiat, Varantworthchhsir /- ’
Fromumer’

Zuiridenhat

GRENZENLOSE
INNCVATION

-u

hanar GuaNKarienung Poronziat.

Stomm/ Toam / Narwork ¢ Prajol / Extateng /- Yir Sim Fouda, Tebstang's

Tabni / Enlrapramurshie fikipesiok g S A
Eol oo S e T

5%

R e it e o vt s
ogiersn kBoman.

Radikal ¢ Intarvaniion ¢ ¥iesan - Haraustordsrung /-
Knon-hy 7 Kollsberation / Tronsporang. ¢ Inh.eator
 dlkzakerator 7 Enfrepransur / Siariup Fudhur

Man geht einfach
zur Arbeit und irgendwie
lauft alles zusammen.

KOLLABORATIVE
WIRTSCHAFT .

wiawork * Ubarkarion ¢ Altbnb / Houzz /
PSRt [PIF) ACEOS / MATESIENID /-
Wellonaion. TIEnsparanz ¢ BUSNSS ECOSySTONS

Gesucht wird die
Starbucks-Lésung, ohne

tatséichlich bei Starbucks

zu sitzen,

AGIL UND IFLEX([IIBEIL
Noweta ormeonctechmmogon—

Imsersorn. Mo Wk Agteadocar Uoloroy 1
Crowd  Serun / Davicas  Invomat o (Evary) Things
Usablty

TS
HAPPENING?

GEMEINSCHAFT

amtwickuIt sinin ainam hocrer matikn und Lrbanan
as

KONSTANTE
TRANSVERSALITAT

o Harchl
Binsittgen, Pregramman imegrrt
neus Dimarsion.
Ubaridanng /Didter Ot/ Gaschihts.” Conira of
Gravy / hdviivaltirung, Kellaboratizn.”
danittkatizn Erfahrng - Savices labFamdung

Es ist es das Design, das vi
starker als Schilder an derWand
oder Slagans in Broschiiren ein

Statement zu Stil und Haltung des

Unternehmens abgibt.

FORTSCHREITENDE
IEJ[I@W"~ [ERUNG
-p-u_“;a:—-—
Guschattsmodelle und Arbeitsmethoden werden
pemrent i Frage gestul
ey 2R St B
‘Autematizn. Ubiqully -

ol Ao
Comvargance.” Hoberaey - Serum /Al

Wann wird dasalies g schafft sl Wir lrnan, 20
espisrn,das disArhwrt i Sofiwareprofite

HYPOTHESIS#1—FUTURE CAMPUS

The Cfice of bomarrow beszmes an subenomaus spac
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HYPOTHESIS# 2—GARAGE SPIRIT

Estblshed corporations are challengad by dynamic
starhups. They react by seHiing up ‘garages, Farfrom their
headzuarter, creating solabarafive workspaces Highly
optmized emvircnments where hackers, makers, cowarkers.
and developers thrive. thatwil adapt and szale quickh,
st are crchastrated and designed fo pown the praducts
and senvices of fomarroa.

HYPOTHESIS#3—SMART PRODUCTS

Shilkin prodhucks cre dreody wirslessy coanected, 21
biliar wil b= in 2020. Sensors embedded in prodhuctswill
meriter and measure ther envirsnmart, lozafion, usage,
<anditien. Products will communicate with fheir cemers,
with their menufacturers, with 2ach oher. The infermet of
shingswil dsrupt sverything.
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